INTERNATIONAL RESEARCH JOURNAL OF MANAGEMENT \Qg/
SCIENCE AND TECHNOLOGY &
An Tuternationally Tndeved Peer Revicwed & Refenced Yoarnal

UGC ID - 47959
Impact Factor* : 6.9314

Ref:IRIMST/2019/A108994
DOI : HTTPS://DOIL.ORG/10.32804/IRIMST ISSN — 2250 — 1959 (0) 2348 — 9367 (P)

THIS CERTIFIES THAT

PROF. MUDASIR AHAMED KHAN N
HAS/HAVE WRITTEN AN ARTICLE / RESEARCH PAPER ON

AN EMPIRICAL STUDY OF INDIAN CONSUMER BUYING BEHAVIOR OF FMCG PRODUCTS
(WITH SPECIAL REFERENCE OF BATHING SOAP)

APPROVED BY THE REVIEW COMMITTEE, AND IS THEREFORE PUBLISHED IN
Vol - 10, Issue - 4 Apr, 2019

0 Mang>, \ | ( L o
.";M; —
/ f

Afa 3
.PI () -
(8| IRIMST )| Editor in Chief
‘h, .'\.'r

E!ﬁ'! O Goo

2

" F
f\// Academia.edull =i bl
www.IRJMST.com '

®
. —_— " ’ e Erm,omc d
omputer Science Directory § : Journals
Crossref Acadeic

Service




INTERNATIONAL RESEARCH JOURNAL OF MANAGEMENT \Qg/
SCIENCE AND TECHNOLOGY &
An Tuternationally Tndeved Peer Revicwed & Refenced Yoarnal

UGC ID - 47959
Impact Factor* : 6.9314

Ref:IRIMST/2019/A108994
DOI : HTTPS://DOIL.ORG/10.32804/IRIMST ISSN — 2250 — 1959 (0) 2348 — 9367 (P)

THIS CERTIFIES THAT

PROF. MAHAJABEEN
HAS/HAVE WRITTEN AN ARTICLE / RESEARCH PAPER ON

AN EMPIRICAL STUDY OF INDIAN CONSUMER BUYING BEHAVIOR OF FMCG PRODUCTS
(WITH SPECIAL REFERENCE OF BATHING SOAP)

APPROVED BY THE REVIEW COMMITTEE, AND IS THEREFORE PUBLISHED IN
Vol - 10, Issue - 4 Apr, 2019

0 Mang>, \ | ( L o
.";M; —
/ f

Afa 3
.PI () -
(8| IRIMST )| Editor in Chief
‘h, .'\.'r

E!ﬁ'! O Goo

2

" F
f\// Academia.edull =i bl
www.IRJMST.com '

®
. —_— " ’ e Erm,omc d
omputer Science Directory § : Journals
Crossref Acadeic

Service




